
 

  

 

 

 

 

 

 
 

 

 

Press release 

 
Zurich, 28 August 2026 
 

With the Swiss rollout of its global brand refresh, staffing services provider Adecco is un-

derscoring its commitment to a modern, technology-enabled and, above all, human-centred 

world of work. 
 

Adecco Switzerland is introducing its new brand identity, continuing the global evolution of the 

Adecco brand first presented in March 2026. The brand refresh includes an updated visual lan-

guage, a modernised visual identity and a stronger focus on the real-life working realities of 

employees and companies. 

 

The new reality of the labour market 
The new identity reflects Adecco’s evolution in a changing world of work and places greater 

emphasis on people and their individual working realities. At the heart of the new brand identity 

is the global claim “Real Work. Real People.” The brand addresses the reality of a labour market 

shaped by evolving skills shortages, technological transformation and new expectations from 

both employees and companies. 

 

“The world of work is changing faster than ever. Companies need flexibility, access to the right 

skills and a partner that combines local market knowledge with global expertise. Our com-

pany’s roots go back to the 1950s. With this experience behind us and a clear view of the fu-

ture, our new brand identity makes more visible what Adecco stands for today: closeness to 

people and companies, and readiness for the future of work,” says Marcel Keller, Country Pres-

ident of the Adecco Group Switzerland. 
 

Technology as a support for human expertise 

With the new brand identity, Adecco is also responding to the rapid technological change in 

the world of work, which is increasingly shaped by AI, automation and shifting skills require-

ments. The brand evolution is intended to make the connection between innovation and per-

sonal advice more visible. Martin Meyer, VP Adecco Operations Switzerland, explains: “Technol-

ogy is changing the way people find work and companies attract talent. At the same time, 

guidance is becoming more important. The new brand identity reflects our ambition to support 

companies and candidates through this transformation with data-based solutions, labour mar-

ket expertise and personal advice.” 

REAL WORK. REAL PEOPLE. 
ADECCO LAUNCHES NEW 
 
SWITZERLAND 
BRAND IDENTITY IN  



 

  

 

The new brand identity is part of a global evolution of the Adecco brand and was developed 

by the international branding agency Brandpie. The Swiss rollout covers the website, social me-

dia presence, marketing and communication materials and will be implemented gradually 

across all touchpoints along the full customer journey, including the visual presence of 

branches and the vehicle fleet across Switzerland. The aim is to create a consistent brand ex-

perience across all markets for candidates, employees and corporate clients. 
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About the Adecco Group Switzerland 

The Adecco Group Switzerland is the Swiss market leader in the human resources sector. With 

more than 500 employees across over 50 locations in all language regions, we help around 

26,000 qualified workers take on new professional challenges every year. Our brands are all 

specialised in their respective fields. We offer bespoke solutions for jobseekers at small, me-

dium and large enterprises in the following areas of human resources: recruitment and tempo-

rary staffing, payroll services, outsourcing and offshoring of entire HR processes, career plan-

ning, talent development and mobility. In Switzerland, we are represented by the following 

brands: Adecco, Adia, Akkodis, Pontoon Solutions, Lee Hecht Harrison and General Assembly. 

 

Adecco Group Switzerland is a member of the Adecco Group, the world’s leading provider of 

talent consulting and solutions. We believe in preparing everyone for the future and help over 

3.5 million jobseekers find work every day. We recruit, develop and train talent in 60 countries, 

enabling companies to shape the future of work. The Adecco Group is headquartered in Zur-

ich, Switzerland (ISIN: CH0012138605), and is listed on the SIX Swiss Exchange (ADEN). 

 

 


